[image: image1.jpg]AD|g §

B VISPapERs





Publicity for Local Orchid Societies
Why promote?

Promoting a large event can sometimes feel daunting, but with the right tools and strategy, you will be guaranteed success.  As local orchid societies we depend on fundraisers to allow us to bring shows, educational opportunities and great speakers to our members.  We raise money through shows, auctions, plant sales, raffles and increasing membership.  One of the most important roles in an orchid society board is the Publicity Committee Chair.  That’s the member(s) who promotes the events we work so hard to organize.  You can have the best orchid show, but if no one knows about it you aren’t going to get the chance to share all the hard work that goes into putting on a show with a large number of people. 
Who is my audience?

The number one rule to effectively promote your event is to do your research.  How do we start?  By learning about our audience and knowing what forms of media will reach that audience.  Orchid events cater to the new, casual and serious hobbyists.  There should be something for everyone at the event, whether young or old as well.  For example, an auction that includes inexpensive “hot” mericlones that are easy to grow and attract that beginner are just as important as that special specimen donated from the well-known grower that has received  AOS awards and every experienced grower is looking to buy.
What do I do first?

If you want your event to be a success, you must market it in creative ways to ensure that you get plenty of attendees in the door.  More attendees, means not only more business for participating vendors and fundraising from entry fees, it is an opportunity to expose more people to this wonderful world of orchids and promote all the benefits of growing them.  Orchid Shows and Events are our best farming grounds to attract and sign up new members.  In order to draw the crowds you want to engage attendees before, during, and after the event.  Finally, you want your event to stand out from the crowd and get people talking about your event so they tell their friends and assure they all return next year.
How do I do it?

Come up with a plan and don’t just go after one way of getting the word out.  Many studies show it takes a busy individual at least three times seeing the same message for it to “stick”.

An effective and current way to make your event stand out is to incorporate social media in your publicity campaign.  Social media can help your society’s event get noticed and attract new members and can even generate unsolicited media coverage.  Putting your message in front of the correct audience will trigger engagement.  When formulating a social media strategy, you need to consider the demographics you want to reach.  For example, when promoting an orchid show, in addition to targeting orchid society members and orchid hobbyists, think of other people who would find an interest in attending.  Invite local camera clubs, enticing the photographers with a photo contest – an award to the finest photo taken at the show.  Invite local and state-wide Master Gardener organizations.  Include a video from your previous event which will give great insight to what potential event attendees can expect.
Think of age groups as a factor as well.  Include Facebook as a mode for posting events but don’t forget Instagram and Twitter to draw the younger crowd.
Prepare an electronic flyer and post your event on social media platforms such as Facebook, Twitter and Instagram.  Be sure to use key words and expand exposure to other related interests.  If promoting an orchid show, include key words such as orchids, orchid shows, gardens, garden shows, flowers and family events.  Post your event using free online event posting sites such as Eventbrite and EventCrazy.  You can even get creative and offer free entry or raffle tickets for folks who sign up to say they are coming from one of these websites.  You’ll reach more attendees and also get feedback on how many people might be coming to the event.

Saturate social media and post your event a few months before your scheduled event and even more a few weeks leading up to your event.  Promote your electronic flyer by using the Facebook feature that boosts your event by reaching a wider radius of Facebook members as you get closer to the date.  For example our Deep Cut Orchid Society show is boosted a few weeks prior to the event and we reach hundreds of additional people with a $30 investment.  Well worth it based on returns we have seen.

Media posts should include pictures from last year’s event and some of the award winning displays.  Our Deep Cut Orchid Society Show is in winter…..paint a memory for them with a picture to help them remember walking into the garden center greenhouse with snow falling outside and breathing in a heavenly scent like no other.

Reach out to each of your orchid vendors and orchid societies in your state, as well as in the tristate area and ask them to like, share and talk up your event.  Do the same for them.  Create a centralized list for the society of all the area societies, garden centers and vendors and send them a copy of your flyer to post on their own website or newsletter and even print for handouts or in the case of orchid vendors to include as mailers with their shipments.
Here is where creativity and going the extra mile gets interesting……..and even more rewarding with lasting returns.
Conduct online searches of articles written by reporters where orchids or garden shows are mentioned and reach out to the reporter, mentioning their article.  Prepare a press release and gather high resolution photos.  Send an e-mail to the reporter with a brief introduction; include a press release and a few high resolution photos.  Also send an e-mail to the Home and Garden or Events Editor for the major newspapers in your area and be sure to include local weekly or bimonthly community news publications 

Post your event on major television networks’ community events calendar; city and county community events calendar, local radio stations and university radio stations.  Radio has proven to be a timeless avenue for events.  You can successfully advertise events virtually for free utilizing local radio stations.

How about good old direct mail?  In an era where e-mail and social media is the most popular, it is easy to forget the power of physical marketing tactics like direct mail - good, old fashioned snail mail.  Send information of your event to local senior centers and active adult communities.  Post flyers at businesses where there is a daily influx of people - think orchid vendors, garden centers, local businesses and supermarket bulletin boards.  Did you know that for a reasonable donation to cover costs the AOS office will send pre-printed labels of mailing addresses for AOS members to use to mail out your flyers to orchid enthusiasts in your area who may not know about your event?  Email theaos@aos.org to request these single use labels for the purpose of promoting your shows, seminars and special events via direct mail.
Finally, consider placing an ad in Orchids magazine but remember start the process at least 4 months prior to your show.  If you are an Affiliated Society, the fee for an ad in Orchids magazine is 50% off the full price.  Look for more info on the website page about advertising in Orchids http://www.aos.org/about-us/advertising.aspx.  It is exciting to see your show add in this award winning publication and I can’t count the number times my society has received positive comments from not only attendees but form vendors who are interested in participating in our show as a result.
And don’t forget to request through theaos@aos.org  to have the AOS Office Staff add your event to that section of the Orchids magazine as well as the calendar event section of the website.  All affiliates are entitled to these two benefits and we should all take advantage of its positive effects.
How about the day of the big event and even afterwards?

Publicity does not end once your event has commenced.  Continue to use social media and send a Facebook Live video from your event and post pictures on Instagram in an effort to engage your audience further.  Continue posting throughout the term of your event. Remember to thank your attendees and invite them back next time.
With a little creativity, your orchid event will be a huge success and your attendees will remember to attend your event for years to come.  
Terri Reynolds
Publicity Chair, Deep Cut Orchid Society, NJ

August 2018

Author: Terri Reynolds
September 2018


